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In-‐House	  &	  CMS	  

•  Internet	  is	  25	  years	  old	  
•  Websites	  are	  cri:cal	  to	  organiza:ons	  
•  No	  more	  outside	  professionals	  
•  Rise	  of	  soXware	  (CMS)	  
•  Automa:on	  of	  Coding	  
– Less	  coding	  &	  more	  websites	  



Go	  Responsive	  or	  Go	  Home	  
•  Tablet/smartphone	  sales	  
surpassed	  home	  
computer	  sales	  in	  2013	  

•  2015	  –	  Decline	  of	  the	  
website	  
– Ask	  Siri,	  Google	  It,	  Amazon	  
Echo	  

•  Responsive,	  dynamic	  
design	  crucial	  

•  Content	  is	  being	  set	  free	  
from	  design.	  

•  Adapt	  to	  stay	  relevant	  





Huge	  Backgrounds	  
•  Massive	  images	  with	  rich	  typography	  
(beber	  for	  the	  smaller	  screen)	  



Content	  Marke:ng	  

Content	  marke+ng’s	  purpose	  is	  to	  
a2ract	  and	  retain	  customers	  by	  
consistently	  crea+ng	  and	  cura+ng	  
relevant	  and	  valuable	  content	  with	  the	  
inten+on	  of	  changing	  or	  enhancing	  
consumer	  behavior.	  It	  is	  an	  ongoing	  
process	  that	  is	  best	  integrated	  into	  
your	  overall	  marke+ng	  strategy.	  

Contentmarke*ngins*tute.com	  



Videos	  –	  Interac:ve	  Storytelling	  

•  Content	  Marke:ng	  
•  Short	  videos	  will	  be	  more	  in	  use.	  
•  Companies	  will	  look	  to	  go	  for	  viral	  
marke:ng.	  

•  Real-‐:me	  marke:ng	  will	  rise	  
significantly.	  

•  HTML5	  videos	  in	  background	  



Interac:ve	  webgraphics	  
replaces	  infographics	  



Other	  Trends	  

•  Scrolling	  over	  
clicking	  

•  Flat	  design	  is	  
growing	  up	  into	  
material	  design	  

•  Microinterac:ons	  



Good	  PR	  (&	  Websites)	  

Inform	   Aftude	   Behavior	  

Inform	  your	  audience	  to	  change	  their	  aftude.	  
Change	  their	  aftude	  and	  they	  will	  change	  their	  behavior.	  

Cri:cs 	   	   	   	   	  to 	   	   	   	   	   	  Fans	  
	  	  	   	   	  	  	   	   	  	  	   	   	  	  	   	   	  	  	   	   	  	  	   	   	  	  	  	  	  	  	  	  	  (or	  bond	  voters)	  





Typography	  



Human	  Touch	  



Rise	  of	  the	  Ghost	  Bubon	  



Other	  Trends	  
•  Fixed	  width,	  centered	  site	  layout	  
•  Flyout/slideout	  app-‐like	  menus	  
•  Hidden	  main	  menus	  



Performance	  &	  Speed	  



Privacy	  

•  Designed	  for	  security	  
•  Due	  to	  recent	  breaches,	  reluctant	  to	  
share	  without	  good	  cause	  



2015	  Pantone	  Color	  of	  the	  Year	  



Great	  Educa:on	  Examples	  

•  hbp://granitebayhigh.us/	  
•  hbp://www.mentonegirls.vic.edu.au/	  
•  hbp://pac.uga.edu/	  
•  hbp://www.glenelg.org/	  
•  hbp://stories.wheaton.edu/	  
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