Marketing Your
Foundation
through

#socialmedia

for beglmrens.

Kristin Zastoupil,
Executive Director, Corsicana Education Foundation

Webmaster/Graphic Designer/Social Media
Manager, Corsicana ISD

Download this presentation:
www.tefn.org
or
www.cisd.org/kristinz

OH'YOU DON'T /D0 SOCIAL
MEDIA FOR BUSINESS?
PGS 5o

g,

TELL ME MORE ABOUT HOW
YOU PLAN T0 STAY RELEVANT.

Guerilla Marketing

» “Guerrilla marketing is an advertising strategy
in which low-cost unconventional system of
promotions that relies on time, energy and
imagination rather than a big marketing
budget.”

* Wikipedia.com
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Why?
News outlet that is
relevant and
meaningful to your
audiences
Inexpensive
Immediate
Free professional development
Find helpful information about students
and staff (intervention)
Assist parents/students/donors/
volunteers (directly) with issues as
needed
Recruiting efforts
Recognition of staff and students

The Big 7 for 2015

* Facebook (23% growth BTG EAR LI IER 30 E e |
rate, 1.15 billion)

* Google+ (33% growth
rate, 359 million)

* YouTube
* Twitter — A
(44% growth rate, (&) t'm eating bacon
215 million) (@113 bacon
¢ Instagram (In) 1 have skills inctuding eating bacon
(150 million) [®7 This is where 1 eat bacon
« Pinterest (&) Watch me eat my bacon
(20 million) 1) Here's a vintage photo of my bacon
. () Here's a recipe with bacon
* LinkedIn

(7)1 work for Google and eat bacon
(€8} 1'm listening to music about bacon
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Sign Up
Connect with friends and the 2% froe and sways wil be.
world around you on Facebook.
See photos and updates.
Share whars new
Withday
Find more of w - - = o

https://www.facebook.com/pages/create m

Facebook

* Demographics (25+)
¢ Policies
* “Friend” vs. “Page”
¢ Custom URL:
— www.facebook.com/username

* Give it a human voice

g5 Like

Facebook Audience

US Males 82,000,000 00 BOO
US Females 96,000,000 53.3% 18.9%

1317 9,800,000 5.4%  -253%

1824 42,000,000 23.3% 7.5%

25-34 44,000,000 24.4% 32.6%

35-54 56,000,000 31.1% 41.4%

55+ 28,000,000 15.6% 80.4% BUT WH o
High School 3,000,000 1.7%  -58.9% '"' " H "! V
College 4800000 27%  -s9.1% MULEYLLIAH
College Alumni 60,000,000 33.3% BA.6% o
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Company, Organization o Institution

Crocee & casmpery -

By chowing Gt Suwsed. you ayee 1o e

Bean)|

Set Up |

Tip: Add a description and website 10 mprove the ranking of your Page in search

orred Page Audience

AGd @ few 5en1onoes 10 108 Poople what your Page is about. This will heip i Show up In the right search
results. You wil be able 10 &30 More detals later from your Page setlings.

Choose a unique Facebook web address to make It easier for people 10 find your Page. Once this is
et t can only be changed once.
Ntp Swww. facebook comy

Noed Holp?

Set Up|

d Page Audience

Upload From Import From
Computer Website
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Set Up —
1 About 2 Profile Picture 3 Add to Favorites 4 Preferred Page Audience

FAVORITES

[2] News Feed

5 Messages /Add your Page to your favorites
Events 3 to easily access it anytime.

Add to Favorites

Skip

Tok a0t o g Y3 et i 5 Corvct me. Anyon can S0y Page, ot w05 6
Dt 5 £ 1 ok of e e R e 9 Y

T 25

ARG v - M

s 0 Addtor Twes

Custom URL:

om/username
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Facebook Content

* What do you post?

* Donor acknowledgements

* Your cause (other groups that research
or advocate)

* Appeal for donations, volunteers, etc.
Be specific!

* When do you post?
— Tuesdays, 9 a.m.

IN CASE OF FIRE

0

* Demographics (<25) — /-V
young alumni

Twitter

. EXITBUILDING
Developg hashtag BEFORE TWEETING
— #corsicanaef ABOUTIT

#corsicanaisd

t#thomeofchampions
* Pull staff tweets to your site
(more voices)
* Link to fresh content
(more voices)
* Say what you don’t know
(stop the guessing)
* Ask for what you need. (#
community engagement)

Guide to Twitter Lingo

. ®  NSFW
Twitter 4
ks $ RART
AFAIK  RT
5 p.m. — best time to o e
post and get e
retweeted L
ICYME TQRT

Set aside 10 minutes oS U
a day — intentional

tweets, not sporadic
No need to Tweet
everything
immediately. Keep a
notepad.
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Welcome to Twitter.

Connect with your Fercs — and other tisoreeng
Peogio. Gat In-he-morment Updates o the things
ot you. A wesich events ik, i reel
tma, trom gy ange.

b et 0 4 R 40O

What are you interested in?

¥ (e Of ) Optons Leow And wo T s

¥ Popular accounts
News
Sports
Entertainment
Technology & science
Lifestyle
Music
Humor & novelty
Ants & cuiture
Fashion & style
Government & nonprofits

Suggestions just for you.

‘ A Coge
o e, samrag @ AT o

R = T

~a

e 7o et s T gy T
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Customize your profile.

Ackd & photo 1

n Kristin Zastoupd

@ Tk prons ® o prons
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Top 7 Anticipated Social
Media Trends for 2015

¢ Social media will be designed more for
mobile devices.

* Images will be used in a more extensive
manner.

¢ Short videos will be more in use.

* Companies will look to go for viral
marketing.

* Real-time marketing will rise significantly.

* Instagram and LinkedIn will be the most
popular platforms.

 Creativity will be the need of the hour.

@ ol Source: http://www.socialmediatoday.com

& som@pcards,

Limit the number of platforms

Keep consistent usernames and profile
pics for branding

Share your content and make it
shareable

Establish a routine (stats)

Dedicated time, but limited Social
Media War Room

Tips

Checked email, Facebook, Twitter.
and Pinterest.
Ready to start my day.

Oh look. it's
lunch time.

Policies & Social Media

http://
socialmediagovernanc
e.com/policies/ In 20-30 years, one of the hardest
#axzz1t9QE04Ym things our kids will have to do

* Common Sense Media will be finding a screen name
— Digital Citizenship that hasn't already been taken.
https://
Www.commonsensem
edia.org/educators/
toolkits

4/6/15

12



Questions? (903) 602-8133

kzastoupil@cisd.org
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